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360 Business Commercia ialization Focus of 2016
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Top Brand Clients Development
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From PC to Mobile to Intelligent Hardware, 360 constructed a huge product ecological media environment




36017 /9MEAREUE
-

360 Behavior Chain Big Data
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360 coverage up to 96.6% of Chinese internet users, that with great ability of business value development
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Various Business Resources Distribution
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Fengwu brings more data flows

RSN RS
F250{Z,PVEEFL

Integrated onsite and offsite resources, to provided a daily 25 Billion Page views to public
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Pluralistic Social

Marketing Abilities
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360 IP resources generator & Mobile social Platform
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Diverse Content | Time Fragmentation | Social Marketing
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One-stop Marketing Solutions Platform
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360 Dlanjmg, a one stop advertlsmg platform
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Shangyi Product Upgraded
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A Co.mpreh'ensive,Closed—'lo_op Marketing Platform
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Big Data Index Dianjing Platform . Marketing result

evaluation and
optimization
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Customized Data Report Services
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Financial Management, Safety First
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518 Safe Financial Management Festival
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According to the survey,

» 73.3% population worried about that fin
9uaranteed, over half of them worried about th

ancial security can not be
e regulatory mechanisms are inadequate .
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The Issue That the Public Concerns Most About
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360, Chinese largest safe internet company
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Subversive Innovation, Starts From Free of Charge
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Founded in June 2005, launched 360 Safe Guard on 277" July,2006
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May 2016, 360 held the first financial management event with the idea of safety. J
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Joint 16 Chinese top financial advertisers, with 360 safety brand endorsement to established a trustworthy financial brand
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We cooperated to build a safe internet banking environment
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360 Communication Strategy
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Enhance the entrance
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Strengthening the position
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Strengthening internet access
for corporate communication
strategy distribution

Attract attention
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Targeting Audience
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Accurate targeting audience

and to increase the public
awareness
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Rapidly catching -customers’
attentlon to build a deep

munication with the brand
o product

Establish a brand
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Increase the Volume
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To increase the brand volume and
image by activity. explosion and
marketing delivery
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FRIER ( 5.17) > & SHE (5.18-20 ) IREEE(5.21-31)

Warm-up Period Focus Period Consolidation Period
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Enhance Entrance Targeting Audience Activity Penetration Increase Volume
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Golden Resources to Boost the Activity
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518 Safe financial Management Festival covered a total of over 12,850,000 users on social media platforms, to maximize the brand volume by united posters
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Soared 618
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360 Ad-platform marketing and strategy team
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618 Self-made Activities have Great Significant Meanings for E-commerce Enterprises
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Drive sales Branding Attract users kv Az A Sml— — V4N 3
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Display new products and Enhance operational

services capabilities
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618 Has Become National Online Shopping Carnival of China
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JD 618 Has Become as a Significant Landmark of E-commerce Industry
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When we mentioned 618, what are we really talking about?
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Cash on delivery Authenticity
guaranteed
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Mid-year sale
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JD credit
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The symbolic of JD 618
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JD 618 is a large scale e-commerce shopping carnival event that JD put full effort to
created. After 5 years of development, JD 618 not only has become the landmark event
of e-commerce industry, but also an important promotional event of Chinese retail
industry.

JD 618 has laid a deep imprint in the minds of consumers, that has become a
synonymous of online shopping

JD has become a symbol of door-to-door logistics, authentic guarantee, sales
promotion and etc. The symbolic of JD has become the most favorable publicity.

Influential 618, powerful JD
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Key Dates and Data Flows of 618 Promotion
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JD 618
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A war of e-commerce industry
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A powerful weapon of data flows driven
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Multiple Communication Resources Integration for 618
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Users’ online behavior
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Integrated 360 key resources, such as
Personal Start-up Page, 360 Safe Browser

and etc., formed a comprehensive closed-
loop marketing
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Communication Strategy
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Exclusive customized resources
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Innovative customized and exclusive

1 resources for promotion
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United activities

BB RARERE FTAERLAPPESTE—
fo , HEFIENENERGED

JD united its all commercial Apps together to support the special promotion event
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In the name of safe to enhance
marketing effectiveness
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Free of travel need security guaranteed
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While-you enjoy your time of travelling,
Safety is the greatest-responsibility that you should take*
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Ctrip
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Professional authority
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Well-known, variety product
catalogue
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Low price

360 Users ‘Appeal Coincide with Ctrip Users’

M
4
/

3560

WWWw.360.CNn

ZET

Safe professional
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Maximize coverage, variety
product catalogue
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Free of charge
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360 Behavior Chain Big Data Enhance Ctrip Branding Effectiveness
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Over 50T daily data flows
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Internet Big data subversive the online advertising module
How to use internet plus big data to assist Ctrip to maximize advertising results has became the fundamental cooperation goal
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Use 360 Big Data Business System to Optimize Communication Strategy and Enhance Advertising Effectiveness
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We satisfied all the needs that Ctrip ever required

fm—— iRt te a3 AT

Shangyi——Accurately analysis Ctrip Data
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360 first big data marketing system assist Ctrip to analysis
its branding, target audiences, TA online behavior and to
accurately targeting on audiences
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360 Displayed advertising——the new
generation of DSP procedures marketing
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Integrated 360 onsite and offsite resources to provide
multimedia and cross-screen displayed advertising

services
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Identify Ctrip brand positioning, precisely touch Ctrip target audience and to enhance Ctrip market competitiveness
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The Communication Strategy of 360 & Ctrip
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Brand analysis
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Target audiences analysis
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Branding level
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Data Research
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crowd behavior analysis
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Ctrip Accurate Advertising Data Analysis
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To analysis Ctrip accurate advertising data, accurate targeting Ctrip users; anaIyS|s consume data, and guidance advertising strategy by using 360 Shangyi
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Ctrip targeting audiences analysis
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Ctrip brand analysis
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To evaluate Ctrip brand influence and

competitiveness by various data
dimensions

targeting
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Screening analysis Ctrip TA attributes,
to establish a data base for accurate
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Ctrip target audience behavior analysis
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Screening analysis Ctrip TA behavior,
to establish a data base for accurate
targeting
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Relaying on preliminary data accurate study, 360 assist Ctrip to create multi-dimensional promotion strategies
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Use 360 key recourses, to achieved
a rapid exposure, to meet users'’

interest and to covering a wide
range of users.
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In conjunction with search results,
diverse creatives , to accurate and
effective to meet users’ satisfaction
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Use 360 accurate advertising resources, s\\\"
to analysis primary population data, to y
accurate targeting audience \ Y

Integrated 360 onsite and offsite
resources to provide a cross-screen
multimedia advertising service




360R: SEM=IifREESBIRAR

360 Real Time Biding Displayed Advertising Accurately Targeting Audience
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360 Big Data Platform RTB Programmatic Buying ‘
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d Exchange

360FiNm=

3608IZEIF

360 Creative Assistant
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3 GOnﬁ“ﬂE:F = é ! — E E 360 Dianjing platform, a unified advertising and management platform
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PC Visitors Accurate Targeting
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Enhance the new customers arrival rate
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Special event for collecting potential visitors
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Premium media brand exposure
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To retrieve the lost customers
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Brands. Competitors and products direction
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Hotel and flight tickets direction/vertical channel access visitors
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Customer maintenance to increase orders
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Intelligent refined preferred users ﬁm .
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Personalized products ( flight tickets, hotel or scene sites......)
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Depth visitors redirect
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Throughout the Entire Conversion Process of Mobile Advertising

Analysis mobile users interest to lift downloads and increase installed capability
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Distinguish users whom have travel plans or interests
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Redirection to increase Apps activation and usage
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To realize cross-screen redirection based on 360 product matrix
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Mobile users redirection to boost orders

. ﬁﬁ*ﬁt’j}ﬁ;&ﬁ Product recommendation by crowd
2 Deepl i n k ﬂﬁ{t?%%gﬁ Deeplink to optimize order experiences
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Communication Results Overview

HFE3601TAuEREURAVAR B WEI’WI‘:{JC

FEAEE3600) SIKhURES | (EI5EIN =
ﬁ%ﬁ? UT*EUCEI’JTE?F

With the help of 360 Behavior Chain Big Data r h which ff ctively o ptm e Ctrip advertising strategy, greatly
impro dth rall advertising effectiv




Qihoo 360 and Ctrip strategic cooperate to provide professional, authoritative ,safe and quality products
Safety 360, Attentive Ctrip



Looking forWard to poperate with youln the velly near future



